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Jia Ling Yang has a vision for 
connecting people—one that brings 
together the online and offline worlds in 
a way that she’s been doing since she 
was checking out the earliest iteration of 
Facebook during college. 

The New York-based Yang, founder 
of the next-generation social platform 
Playground, has immersed herself in 
examining the ways her generation uses 
new media, while also taking the plunge 
into deep adventures in her personal 
life. “I like to explore the edges,” says 
Yang. “I find that’s where the most 
powerful ideas collide. ”

Playground, the social platform 
Yang heads up, is a pure execution 
of her vision of globally connected 
communities.“We see ourselves as the 
next meaningful social platform built 
around group features that encourage 
play— events, community profiles 
and chats. We intentionally stripped 
out the scrolling and filtering and 
passive entertainment. What’s left is 
a platform that empowers creators to 
build community, and inspires people to 
participate.”

Yang didn’t always understand this, 
but bridging differences has been her 
signature since the day she was born. 
As a child of Taiwanese migrants, 
growing up in Santa Fe, New Mexico, 
she understands deeply that the 
fundamental need for human connection 
transcends biases. “The way people 
connect shouldn’t hinge on where you’re 
from or what you look like or what your 
politics are,” she notes. “It can be as 
pure as having shared experiences and 
interests.” 

As easily as Yang weaves between 
cultures, she effortlessly mashed up 
new media formats throughout her 
creative career. In the early years of her 
agency life, certain themes took center 
stage— startups, youth culture and 
branding.  

After working for tech entrepreneurs in 
Austin, Texas, she focused her career 
working on tech brands like YouTube 

Music and Google Play. But not just any 
tech brands. Yang was also looking to 
make an impact on culture, which she 
got a taste of while working on Scooter 
Braun’s SB Projects, E! Entertainment, 
Beats by Dre and being part of the 
global Converse Rebrand “Forever 
Chuck.” Eventually, Yang was poached 
by Facebook’s internal agency, The 
Studio, and worked on rebranding 
existing product groups and educating 
the public about Facebook’s innovations 
like solar-powered planes and VR social 
networks. 

Freelancing as a New Media Creative 
Director, her expertise overlapped with 
developments in the gaming world which 
led to her working on launch campaigns 
for Activision’s Destiny, Windows XBox, 
and Google Play Games. At Verizon 
5G Labs, her path also crossed with 
executives at Niantic, Dignitas, Riot 
Games, and FazeClan when producing 
device launches and social content. “At 
the time, these projects happened totally 
by chance,” she notes, although now 
she sees why playing at the fringes of 
social media led her there. “Years later, 
a blockchain gaming fund invested in 
me because we hit on gaming dynamics 
shaping the future of social— Web 3.0, 
as they say,” Yang notes. 

Her time at global marketing and 
consultancy firm Anomaly commingled 
all her interests and sparked her 
creativity. There, Yang partnered with 
serial entrepreneur and mentor Jason 
Deland, and together they launched 
Playground with the backing of Capital 
A, Anomaly’s IP and venture capital arm.

“After touching so many tech brands, I 
realized technology doesn’t really serve 
our higher human needs. Social media 
is pretty anti-social,” she says, a hint of 
irony tinging her voice. “Building a sense 
of community and belonging. Gathering 
people and deepening relationships... 
This stuff’s really manual. Tech is almost 
a hindrance,” Yang notes. “But it can 
and should make it easier.”

Currently, the social mobile and desktop 
platform helps users to discover 

community happenings around them 
and connect with friends both remotely 
and in real life. Users can follow their 
friends, favorite musicians, art galleries, 
comedians, or wellness communities– 
or whatever else gets their imagination 
going.

On the flipside, Playground allows 
creators and communities to bundle 
their subscriptions, content, event 
information, ticketing, and live 
discussion forums on its platform, 
which in turn allows those entities to be 
discovered by users from a single place. 
Yang has been leveraging her cultural 
knowledge to curate cultural leaders 
into the world of Playground, including 
gatekeepers from Frieze Art Fair, 
Comedy Central, Burning Man, Global 
Citizens. activism groups and more. 

“Ultimately, we hope to enable 
communities to curate relationships and 
co-create experiences,” she says. “It’s 
about spending time well. And feeling 
more alive.”

When fundraising, Yang attracted a 
diverse set of investors that mirrored 
Playground’s globally minded ethos—
and she did it in at times unconventional 
ways. “People who I’d met from Twitch 
and Clubhouse and other social apps 
invested,” she notes, laughing. “We 
met on platforms in ways they were not 
designed to be used.” Those investors 
include top Gaming fund Animoca; 
global creative agencies Anomaly; 
woman-centric venture capital firm 
SoGal Ventures; and LGBT+ angel 
group Gaingels. “I’m not the most 
‘traditional’ founder, whatever that 
means,” says Yang. “I’m really lucky 
to work with investors who are just as 
passionate about community. And who 
deviate from the norm.”

Yang’s view of the world is 
simultaneously big-picture and detail-
obsessed while also anticipating 
anything on the horizon—a heady mix 
that makes her a singular presence in 
the startup and creative worlds, one 
whose outlook is boundless while also 
being grounded in the idea of humanity. 

“Humans are so complex,” she notes. 
“The less you label, and the more you 
experience, the more you realize how 
much community surrounds you.” With 
Playground, Yang has designed a way 
for people to push their worldviews’ 
boundaries together— and to discover, 
in turn, what inspires them to nourish 
their inner and outer worlds. 
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